"SSAUISNY JO SIAPIOY 2§BIS SNOLBA SPIemo) sanifiqisuodsal se

2IUBUIIA0D) dJeI0dI0)01 UONONPONU] JaLIg
‘suoneywr pue sadejueapy ydosuo)) — ypny [vioog
"281e7] 184121005 pUE JUAIUIACL)

-saako(duiy ‘SI01S0AUT *SIOPOYINRIS SPIBMO]
sourqisuodsay “Furuwspy ~ sanifiqisuodsay L1208
aouepodw] -so1p5 ssaursngg

ssaursng
jo saniiqisuodsay
[e120g pue

[19M SB SSAUISNQ U PAMOJ[0] 2q 0] $IMYID MOWY PINOYS SIUIPNIS s[e00) Jo sadA 1 -s[eon) ssausngg SOI)7] ssauIsng] Z
"UOIIBAOUU] JO §1,UO(]
pue s o] -uoneaouu] jo sa[douny s yanI(] 1919
quamdopara( drysmouaidanusg ~UOEAOUU] JO S30IN0Y ‘Bulteapy -uoyeAouu]

Ul uonEAOUU] puE ANANEaID JO sourpodu] ‘UOHEAOUU] "AlAnEaL) JO §]00], pue sanbruyaa |, ‘uoneAOUU]

pue Ajianeal) jo 1doouod purisiapun pnoys syuapnig '$$20014 ANAnBAI)) ‘Futueapy -Aanear’) pue anean) T

“oN

sjuajuo) I13LL 3un Hun

padojanag aq 03 sjpis asoding

“digsanawdadanyugy jo sad sy yuaaagyip Apmys oy (¢

‘ssauisng jo wmu_._m,ﬁmg%ﬁ [BI20S pUe s2M)2 ssamsngy %Em,eu. (z

"digsanoudadoyud oy ur L1essadou 1o paanbar uoyesouur pue A)1anpLaId o) pur)sIIpUn oL (1

(1 ool g+ ¢ L1021 1)
b = 1SHPAID JO "ON

(snqeqAg pasodoay)

(1 —adeg [ewadg) | digsanauaadoayuy ssaursng

111 - A91s0mag

woD ' °AS

e A S

12809 23 Jo saandalqo

(8) 9€72900D-€7 — 2po)) 9sano))

g »mw



“dnoin 'SADINOSAI
. djoH J[2§ Jo FuppIom 1dd snoueA YInoay) uoneuLIoyul
puwisIapun [Im JuUapmig -dnor) dpH JI9S O USIA | pue  SOOPIA PRI A1essa0ou Funoa||o) 4!
Anpiqisuodsal [e100S puv
-suoneziuedio 3y Aq ‘SLdd 'SO9pIA | SOnyIa ssouisng Jjo suonezIuesIo AqIeau
pamo|0} saonoead ayhpmus -dnoJt ui 10 [EnpIaIpul ‘saruedwiod oy Aq pamo]jo} saonoradjo uonpuLIOU!
Ajjeonorad [[im SjUIpMS ut spafoxd [rews udissy | A4yo suoday] [enuuy Funooj[oo pue AAIns BunONPUO]) Z1
‘ssauisnq oY) Jo 13p
‘ppowssauisng | 09€ AP WAL puesiopun o}
noyy o siskfeue LOMS 94 syuapmis 0} (s)0afoxd 1010npoxd 1dd (yoreasay e Tuawdoad(]
op 01 9[qeaq [[IM SIUdPMS | *SIPPOW ssaursng [ews udissy | pue  SOIPIA pare[ yonpoiy) spppow Suruueld ssautsng zl
uonuaddy §24N3007] ON
swoan() padadxi paloag ATV puE SMOYS WLy pasn 3 03 SPOYIAJA dAnBAOUU] e ado],
ASojopoaAl BulyoLd ],
diysmauaidanus] ysnoxy Juazomodur] USToM
smouaidanuy uswo Ay 03 saFua[EYD
simauaidanui] UWOA, JO SIJIUIE]
SOWAYIS JUIUIUIDAOL)
A191008 Ul UIWOM JO [0
sasudioNus] (21008 JO S[Ua pue SISOl -diysmauaidanuyg
“3]qEB[TEAR SSWIYDS sosudioug (210 Jo Wwataieuey [e100g pue
SNOLIEA JO PIULIOJUT 2 PINOYS SIUIPMIS -diysanauaidanud [81008 uoneAouU] [B1208 dysmauaidanuy
pUE USLIOM JO STIE]S JUILIND pue A101ST( MOUY PINOYS SJUIPIIS mauaidanus [2100S PeOD) © Jo saniend USWOM v
| s.OHS Jo uoneisd() pue suonoun,j UONENSIUIWPY
-uonN[oAF pur Futueajy “UonIUYI( -dnoiy dioH JI°S
-diysmauaidanugg
dnoun) Jo saSeiueApesi(] pue sa5LIURAPY
‘sdnosB djay -dysamauaidonuy
-jjos jo Bupjiom pue drysmouaidonuo dnoid Jo saFEIURAPESIP dnoin) s/ drysmauaidanug] [enpraipul diysanauaidaiug
pue upApr pURISIOpUN 0} d[qe 39 PInOuS SIOPTS -poueaiyiuig pue Surueay -1daduoy dnoio

e ——




CHRRR e

® : w
wereypung
R MaN puey) 'S W Neqreppny o Awouoo uripu] 9
equny efejeyoues3oApn -~ dodpn) <
o] MaN puey) ‘S upseAluLys ‘eidno yawdofaad(] [ermauaidonug) ¥
Y[3(] MaN puey) S '§°S Byueyy © uawdopaasg E_Eo:u._&t:mm £
Juawageuey pue juawdofda
[ MON |9SNOH Burysiqnd BAR[EWIH JuEsEA 1953 diysmousidanug jo sa1 4
(] MaN |9snoH Surysiqng eAR[eWIH wefiunays) soues| natuonAuy mmuﬁﬂi [
el uopeNqnd _ s/oqny yoog Jo apLy, ~_ON 'S
EERITESETE N
drysanauasdanusy
diysmoausadanua
USWOAN pu® [B100§
‘dysanauaidanuy UdWoM JO o1Ieu20s [BqO[D)
pue [eI0S JO SUOD puUe | ‘drysinauaidonua uswop - U0 | $90MOSAI SNOLIEA ySnoay v
soid mowy [[m auilmima [FR08 uo wiep JO a&ﬁﬁ& . SO3pIA pue .FE s gﬂx&«

s ARBRE L Ul

—— ‘ -



11 SW0212A0 -diysmauaidanus Uo Sl A BUOIOY JU 53014
0] MOY PUR JUSWUOIIAUD SSAUISN uonEZI[Rqo]D) JO SATUI[BY ) juawdoaAa(]
Suidueyo £q pasod saduajpeyo ‘spadsy [Imn) $S01) ‘UONENJIS [BUONBILIAIU] digsmauazdanug|
pURISIOpUN 0} D[qE 3q PINOYS SYIAPMS | 'SFU[[BYO [POIWOUOIS *[BINIOJ [EUOHBINDT “[RINYNT *|BI20S ur sogudj[ey)) 4
‘sousnpu]
Suumogjnuepy pue ANsSnpuj d01AIIG UMD UONOUNSI(]
‘Sealyy ueql[) puE [BIny Ul Ansnpuj iazag ul santunpioddoy
*ANSNpur 214198 Ul SI0JOB] $SIIING ‘SAINJUDI A 9TAIDG UL SI0JOR,] §5200N)]
‘0009 2owmaas  ur  sanmunpoddo Quawiafeuey Ansnpuj 291AIg] *AWwouody] [euoneN ul
SNOLIBA PURISIOPUN P[NOYS SUAPMS ‘SaIMu A 291AI0S Jo sadL ], 101095 2DTAIIG JO A0y I
ON
padojaaap aq 03 sjipys asedang SHUU0) aprLnun | yup
digsanouaadanyuy] Jo s|EjUIWEPUN] JNOGE SHUIPNYS dzieIjimey o], (¢
sanauaxdanusy nyssadans Jo Apms yinoay vopeadsur [erinsuasdanua nesduwdd o], (7
iawdopaa digsanauaadaayug] Ut SaTUd[[EYD INOGE dABME SJUIPIYS e o], (]
:281n0)) 3} Jo saandlqQ
(1 eonREI+E

Axoay )

= 8NP JO "ON =i SPPAL)) JO "ON

11 - digsanauaadanuy] ssauisng
Al~somag
WOO'H'A’S

(2)9rZd0D-£T - 2P0 38100




-diysanouaidanuy Jo “2InBINI|
23pojmouy [EIudEpPUny ‘$O1I03Y]) SNOMEA UO uonejuasaid ajqejreas YSnoiy) uOHEUOFuL Funad]jod)
ured [[im sjuopmig | e M suopms Jo dnoir) | MOIASY MBI | SO SNOLIBA JO UONINGLIUOS JO Apmig 4! £
N | Juawrdopaasp diysmoudidonud w
diysmouaidanuo sty ‘soopia | 9@ UL (pwaana  puw [euIouI)
uy soBudj[eyD) AU ApMIS dnoid ut Jo smouosdonug | seBudjEeyd AP JO uonBULIOJUL
Kppeonoeid ([1m SJUIPIIS [enplaput ui syoofosd [jews uBIssy 3O smajAsdu] | BUnO9[[Od  PUP Aoams Funonpuol) ral z
“S}IUN 9OIAIDS
JO sI0jog} §SAINS N0 puly
gas1id1a)uo 1AL | PUV -sosudiojue  0IAIRS VISIA ‘Ldd pue
HB]S 0} SWAPNIS andsuj | [[im $JUIpMIS € O3 & 3o dnoid y SOApIA PRIR[RY | “Aoams joxEUl pJo1) UO YOILISA [|BUIS ! 1
uoneaddy "A'V $9NJ297] ‘0N
Eﬁeﬁao paraadxy yoloag pue smoys Wby pasn aq 03 SPOYIdA aapeaouuy LS UA R audo],
| soded e100dg 11 HE Al4ASAUIS woy'g A’S ~A30[0POYIIN UYL .
‘el ueey W | ]
‘sinaualdanua aWod2q ; apeaaqe(] dYdIBqUINN
pue sesudiojud IR MEIS OF way (woo'IYNEN) 1EpUBYIYE avofues IN | —— T —
amdsur [ 1 -smoauaidonua umouy (51901 OAQ) [emsedy ysany N ‘smauaidonus]
~{[oM JO SALI0)S [BRI UIBS] I SjuIpmy (uupy () tueweq ueysHEupEy TN [njssacong 3o SaU0g L4
-digsmauaidanuy jo £1091], OIOUOI]
UONRANIOIN JO 1091, -pue{[3[D?
morn feunauaidanus jo K1001 ], -1\ XB
-diysmauaidanug Jo spejuswIEpuUny funpoddo jo L1004 -1 1919 =
J oBpapmouy U3 [[iM SIUPTS uonwAouu] Jo K109y ], — 3dwngo -dysanouaidanuy Jo SOLO L €

B e bt




S L m S IR

weeypung
o MoN pueyd 'S AN e eppny Awouodg ueIpu] 9
equInA eAepeyourg 3oip) Bodpn) ¢
(] MaN puey) 'S upseAlulys ‘exdnn wowdoaaa(] [eunauaidanus] %
2 MaN pueyd) '§ 'S'S eueyy wowdojaaa(] [punauaidanusy £
_ 9SNOH Judwadeur)y pue Juswdo[aA
g MaN Surysiqng eAeeung WeseA [esa(] dysamauaidanug jo so1 z -
osnoH
20 MmN Buysiqng vAeewIg We[IunIaYy ) S1ues| uRuOIAUY aﬁam_ I
e uonedqng saopny Noog jo aplL ON “IS
EERITEIETER|
smauaidanud sesudiaud
AW00aq -20130p 09€ S | pum smauaidonud | 930 ‘spodas “smau *aIneIAN] Jqe[IeA
o1 sowmdeidorg | Apms 0) moudidanud U0 ISLI] | JO SO JO SOPIA ySnoay asudiaud pue smauardanu:
Jo Apnis woyy uonendsuy 12 uo 109fo1d Jpews e axedal] [earydeidorg JO uonRuLIOjuY [1e1ap Funoay| rd| +




WP A kel

Subject: Marketing Management
Programmee: S.Y.B.Com, Semester: 111

Course Code: 23-COB236(d)

Objective of the Course

1. To introduce the concept of Marketing Management.
2. To give the students the basic knowledge of Marketing Management to be a successful
modern marketer.

3. To inculcate knowledge of various aspects of marketing management through practical

approach.
4. To interpret the issues in marketing and their solutions by using relevant theories of marketing
management.
Unit Unit Title Contents C
ourse outcomes
[No.

1 Eﬁements of 1.1 Introduction Student will get
arketing . ; acquainted with
anagement 1.2 Meaning of Marketing Management the Basicsof

1.3 Nature & Scope of Marketing Marketing
Management Management.

14 Features of Marketing Management

1.5 Functions of Marketing Management

1.6 Components of Marketing Management

1.7 Problems of Marketing Management
1.8 Marketing Management Philosophy
1.9 Marketing Characteristics in IndianContext

1.10 Marketing Management Process




2 Fﬂarketing 2.1 Introduction It will help them to implement
1

i . . the knowledge i tical
S 2.2 Meaning of Marketing Planning Sifuatig:s %yg:r:ﬁaglﬁiécthcir
2.3 Definition of Marketing Planning skills in the field of
Marketing.

2.4 Nature of Marketing Planning

2.5 Scope of Marketing Planning

2.6 Elements of Marketing Planning

2.7 Importance of Marketing Planning

2.8 Types Marketing Planning

2.9 Principles behind Successful Planning
2.10 Steps in Marketing Planning Process

2.11 Constraints to Effective
MarketingPlanning

3 | Marketing (3.1 Marketing Strategy

Strategy 1.1 It will help students to know

Introduction the preferences, likes and
dislikes of the consumer
3.1.2 Concept of Strategy oihich Tead to the futther
3.1.3 Meaning of Marketing Strategy modernization of the
3.1.4 Significance of Marketing sales strategies by marketer

Strategy
3.1.5 Aim of Marketing Strategy
3.1.6 Marketing Strategy Formulation

3.1.7 Bases of Formulating Marketing
Strategy

3.1.8 Types of Marketing Strategy




)

Marketing
Research

4.1 Introduction

42 Meaning of Marketing Research
43 Definition of Marketing Research
44 Scope of Marketing Research

45 Role of Marketing Research
46 Marketing Research Agencies

4.7 Marketing Information Vs.
MarketingResearch

48 Objectives of Marketing Research

49 Marketing Research Procedure

4.10 Research Problem Definition

4.11 Research Design

4.12 Data Collection

4.13 Sampling and Sampling Designs

4.14 Probability Sampling Techniques

4.15 Data Analysis

4.16 Method of Reporting Research Findings

To enable the students to
study theeffect of external
environment on decision-
making of thefirm.




/

Subject: Marketing Management:

Programmee: S.Y.B.Com, Semester: IV

Course Code: 23-COB246(d)

Subject: Trends in Marketing

Objective of the Course

1. To create awareness and impart knowledge about the basics of Marketing

Management which is the basic foundation of Marketing subject.

2. To orient the students in recent trends in marketing management.

3. To understand the concept of Green Marketing.

4. To enable students to apply this knowledge in practical by enhancing their
skills in the field of Marketing.

Unit
No.

Unit Title Contents

Course
QOutcomes

1. Consumer 1.1
Behaviour 1.1.1

112
.13
1.1.4
1.1.5

1.1.6
1.1.7

1.1.8

Consumer Behaviour
Introduction

Meaning of Consumer Behaviour
Definition of Consumer.

Scope of Consumer Behaviour

Determinants of
ConsumerBehaviour.

Concept of Motivation

Multivariable Models of
Consumer Behaviour
Behaviour

Buying Motives &
Consumer Importance of
Buying Motives




Introduction to | 2.1 Introduction It will help them
International g ; 3 : .
. t
Marketing 2.2 Meaning of International Marketing to gain a solid
2.3 Definition of International Marketing | understanding of
2.4 Scope of International Marketing the theoretical
2.5 Objectives of International and conceptual
Marksting knowledgeof
2.6 Facts of International Marketing Sodettionsl
2.7 Benefits of International Marketing .
marketing.
2.8 Limitation of International
Marketing
2.9 Forces influencing International
Marketing
2.10 Forces restraining International
Marketing
Case Studies
Digital 3.1 Digital Marketing
Marketing 3.2 Introduction

3.3 Meaning of Digital Marketing

3.4 Definition of Digital Marketing

3.5 Difference between Traditional
Marketing & Digital Marketing

3.6 Digital Marketing Channels

3.7 Search Engine Optimisation
(SEO)Oft- age Optimisation On- Page
Optimization

3.8 Social Media Marketing Facebook
Marketing Twitter Marketing Google
Marketing Video Promotion YouTube
Marketing Pinterest Marketing
Instagram Marketing

3.9 Online Paid advertisement Google
AdWords Facebook Ads Twitter Ads
3.10 Email Marketing

E-marketing: Meaning, Advantages and
limitations

3.11 Mobile App Marketing
3.12 Web Analytics

3.13  Content Marketing
3.14  Affiliate Marketing
3.15 Case studies




)

Green Marketing

4.1 Introduction
4.2 Meaning of Green Marketing

4.3 Definition of Green Marketing
4.4 Objectives of Green Marketing

4.5 Importance of Green Marketing
4.6 Strategies of Green Marketing

4.7 Green marketing and consumer

Students will
understand how
Green Marketing is
necessary for
marketers touse

resources efficiently,

accountability so that
H.8 Marketing mix of green marketing organizational
4.9 Principles of success of green objectives are
products achieved
Case studies without waste of
resources.
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CORE COURSE -V
Subject: ELEMENTS OF COMPANY LAW

Course Code: 23-COB235

Total Credits: 03

Objectives of the Program

1. To develop general awareness of Elements of Company Law among the

students.

2. To understand the Companies Act 2013 and its provisions.
3. To have a comprehensive understanding about the
existing law on formation ofnew company in India.

4. To create awareness among the students about legal
environment relating tothecompany law.
5. To acquaint the students on e-commerce,

E governance and e-fillingmechanism
relating to Companies.
6. To enhance capacity of learners to seek the career opportunity in corporate

sector,

Unit | Unit Title Contents Skills
No
1. The Companies Company and its Formation Understand  the
Act,2013: 1  Background and Features | concept of
Introductionand of company the Companies |company and
Concept Act, 2013 ; Equip the students
2 Company: Meaning, | with knowledge of
Nature and Characteristics of | nature and types
Company. ofcompanies

3 Types of Companies: On
the basis of mode of formation,
Number of members, liability
and Control,

4 Public and Private
Companies:

Distinction between Public and
Private Companies,

Privileges

Conversion of Public _into




Foreign Company and its business
in India etc.

Formation and
Incorporationof a
| Company

Formation and Incorporation of

aCompany:

Stages in the Formation and

Incorporation.

1. Promotion: Meaning of

the term ‘Promoter’ /

Promoter Group — Legal

Position of Promoters, Pre-

2. Registration/

Incorporation of a company :

- Procedure, Documents to

befiled with ROC.

Certificate of Incorporation-
Effects of Certificate of
Registration.
3.Capital Subscription/Raising of
Capital, Private Equity,
Commencement of business

Acquaint the
Students with
Procedure of
Formation of
company.

Meaning- Contents and form of
Articles- ‘Alteration of articles-
Doctrine of constructive notice-
Doctrine of Indoor Management.
3 Prospectus: Meaning,
contents, Statutory requirements
in relation to prospectus-
Deemed Prospectus-

| Principal Documents Principal Documents: To make students
Documents relating to | understand the
Incorporation and Raising of | role and
Capital: importance of
1 Memorandum of | various documents
Association: ~ Meaning and | jike Memorandum
importance- Form and contents-
Alteration of memorandum.
2 Articles of Association:




4. { To be able to
appreciate the
| CompaniesAct,
2013.
To understand
the  provision
related to CSR
References:
Sr. | Title of the Book Author/s Publication Place
No. ;
1 The Companies Act | Taxmann Tan Prints (India) | Chandigad
with Rules Pvt. Ltd. Jhajjar
: The Companies Act, | Bharat Bharat Law Delhi
S i House Pvt. Ltd. |
3 Compﬂny Law- | Dr. GK. Kapoor | Taxmann Delhi
Text B{X‘.lk ija Pyt
on Companies Act .
2013 Ltd
14 Dr S R Meyani Asia Law House Mumbai
1% K Shriram Aarti & Co. Mumbai
6 Bhandari & | Lexis Nexis Mumbai
Makheeja
7 | Elements of Anm Gaikawad | Bibha Pune
Companv I.aw » Chandrakant
e Chaudhari
8 Elements of Prakash Nirali Prakashan | Pune
.Comggﬁy Law




E-Commerce: legal | Pratima ‘Mumbai
| Compliance o
Teaching Methodology: -
Project | ed Qutcome
:;Zt T;. mect:are' Innovative methods to Film W - e
s i Y- § -
used and AV |
Applications
1 12 The Companies Act YouTube | Report Acquaint with
2013 Document , PPT, | clipsabout Review knowledge and
Narration, , Survey the maturity to
Analysis Companies understand
Article review Act2013. Company law2013
2 12 Project making, , jingles, | Use of You | New To Acquaint
slogan , Quiz tube,Review | Emerging | knowledge and
Competition, of Movieon | Issues in application of
relevant Principle formation and
topic documents | incorporation of
of Company
company
3 12 Case study, Poster Case Recent To understand the
making, Interviewwith | Analysis, provisions | knowledge about
Company secretary format of of lawand | the principal
principal salient documents ofthe
documents | featureof | company.
of the principal
company, | documents
. ofcompany.
4 12 Virtual Learning, Filtf: on Projecton | To inculcate skills
Group Discussion, capital share and knowledge
Assignments on raising capitalof about the shar
sharecapital, procedure, the capital of the
Tuteriawof Internet company | company
Corporate lawyer precautions
Methods of Evaluations
Subject Internal Evaluation External Suggested Add
Evaluation on
Course




Evaluation,

| Unit =1 Seminar on The
- Companies Act, 2013
Unit -1l Awareness program
Unit-1ll Visit to company
secretary’s office
Continuous Awareness program




CORE COURSE - V | =
Subject: ELEMENTS OFCOMPANY LAW-II

Total Credits: 03

Depth of the program — Fundamental Knowledge

Objectives of the Program
1. To develop general awareness among the students about management of

" company :
2. To have a comprehensive understanding about Key managerialPersonnel of a

company and their role in Company administration. $

3. To acquaint the students about E Governance and E Fillingunder the 9

Companies Act, 2013. : 3

£

4. To equip the students about the various meetings of Companies and their
importance.

5. To make students capable of becoming good human resource of thecorporate

sector. ‘
N Unit Contents Purpose Skillsto be
. Title developed
1 Capital of the Company : Carf')qi:::yo; ltll:e Company :I‘o .givc Comprchen:.;ive
Capital: Meaning, insight about thecgpnal of
St . Company and various aspects
of shares.
Definition,
2. Preference share
capital
Meaning, Nature and
Kinds Preference
Shares.
3 . 3. Various Modes for




Raising of Share
Capital including
private placement,
public issue, rights
issue, Bonus shares,
ESOP, Sweat Eqnity
Shares, Buy-back of
shares.
4. Venture Capital,
W
pital and Private

.

of Company:
1. Board of
Directors:
Definition, Powers,
Restrictions,
Prohibition on
Board.
2. Director: Meaning and
Legal position of

- Directors,. Typesof

Transactions(Sec.188)
Appointment of Directors,
Qualifications and
Disqualifications, Powers,
Duties, Liabilities of
Directors,Loans to
Directors, Remuneration of
Directors |

To Equip the students with
procedure andpractices related

Key Managerial
Personnel (KMP)

Key Managerial Personnel
(KMP) (U/S 203)
1. Meaning, Definition and
Appointments of
Managing Director, Whole
Time Director, Manager;-CS
2.Company Secretary (CS)-
Term of office/ Tenure of
appointment, Role of
Company secretary
3. Distinction between
Managing Director,
Manager and Whole Time
Director - Role (Powers,
Functions of above KMP)

To have Comprehensive

understanding about the Key
Managerial Person.

Company Meetings:
1. Board Meeting — Meaning
and Kinds

2. Conduct of Meetings

To acquaintstudents about the
Meeting Procedures.




- Formalities of valid
meeting [Provisions
notice, quorum, proxies,
voting, resolutions
(procedure and kinds)
minutes, filing of
resolutions, Virtual
Meeting]
3. Meeting of Share Holders
General Body Meetings,
Types ofMeetings
A. Annual General Meeting
(AGM), (S5.96 t0 99)
B. Extraordinary General
Meeting
(EOGM).(See.100)
Provisions regarding
convening, constitution,
conducting ofGeneral
Meetings contained in
Ss.101 to 114
References :-
Title of the Book | Author/s Publication Place
The Companies Taxmann . Tan Prints (India) | Chandigad
Act Pwt. Ltd. Jhajjar
with Rules
The Companies | Bharat Bharat Law Delhi
Act, 2013 House Pvt. Ltd.
3 Company Law-A | Dr. G.K. Kapoor | Taxmann Delhi
Comprehensive | & Dr. Sanjay Publications Pwt.
Text Bookon | Dhamija Ltd 1
Companies Act '
2013
. = 4 Company Law Dr S R Meyani + Asia Law House Mumbai
5 Company K Shriram Aarti & Co. Mumbai
Kaydyachi
Olakha
6 Guide to Bhandari & | Lexis Nexis
.; ' Memorandum, Makheeja
ﬁ Articles &

R —



R
| o

Incorporation of
Companies
Elements of Arun Gaikawad | Bibha Pune
Company Law , Chandrakant
_ Chaudhari
Elements of Prakash Nirali Prakashan Pune
Company Law
E-Commerce: Pratima Narayan | Eastern Mumbai
Legal
Total Innovative Film shows Project Expected
Lectures | methodstobe |and AV Outcome
used Applications
Document , You Tube Report, Review | To Acquaint
PPT, Narration, | about onmanagement | knowledge and
,Survey | Company of company maturity to
Analysis, Management understand
Article review | . Company
management.
Project making, | Use of You Article review | To Acquaint
, jingles, slogan , | tube,Review of | onnew with
Quiz Movie Emergingissues | knowledge and
Competition, in CSR of role of key
, Interview with company managerial
Company personof the
secretary Companies and
Rules about
CSR.
Street play, Case | Case Analysis, | Recent Laws To get training
study, Poster valid meetings | and salient into various
making, Mock features of types of
AGM. meetings of meeting and
company. procedure.
Group Film on E- Project on To enhance
Discussion, governance winding —upof | skillsand
Assignments on | procedure and | company and knowledge
- governance | case study of | E- governance | about the E-
and e-filing, winding up governance of
Interview of the company
lawyer andwinding-up
of the Company




Methods of Evaluations

Internal Evaluation External Suggested Add
Evaluation on Course
Continuous Written Exam Seminar .
Evaluation, o sw%"ng
business
L ‘Continuous Written Exam Awareness program
el 1 Continuous Written Exam Visitielo TR
' Evaluation, ites
Continuous Written Exam Awareness program
Evaluation,




Progressive Education Society's
Modern College of Arts, Science and Commerce, Ganeshkhind,
Pune - 16

SY B Com (Semester III) (Choice Based Credit System)

Subject: Business Communication-I ~ Course Code: 23-COB
234

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives of the Course:

To understand the concept, process and importance of communication.
To acquire and develop good communication skills for internal correspondence in
business.

To equip the students with life skills.
To develop business communication skills through the application and exercises.

Medium of Instruction: English

Unit | Unit Title Contents Skills to bedeveloped

No.

1. | Basics of Introduction, Meaning, Definition, | Conceptual Clarity
Business Characteristics, Importance, and understanding the
Communication | Principles, Meaning,

Process of communication, Characteristics and
Barriers to communication & Importanceof
Remedies to overcome barriers. communication.

To understand the
Principles and Process
of communication

To understand
Barriers to
communication

2. Methods and Methods of Communication : To understand the
Channels of Verbal (Oral and Written methods of
Communication | Communication), Non-Verbal communication

Communication (Graphs, Charts,
Diagrams, Sign, Symbol, Color,
Gesture, Posture, Facial
expression, Eye contact)
Channels of Communication :
Formal Channels (Vertical, A St
Horizontal, Diagonal Channels) g5 Tat¥ey




Informal Channels (Grapevine,

Single Strand, Gossip Chain,
Probability Chain, Cluster Chain)
3. Presentation Presentation Skills : Principles of | To acquire the

Skills and Life | effective public speaking, Formal | fundamental

skills Speech, Oral Presentations, knowledge about soft
Presentations using visual aids, skills
Group discussion, Interview To understand the
techniques, Dos and Don’ts of Elements ofSoft Skills
Public Speaking.
Life Skills: Meaning, Need,
Importance, Elements...

Manners & Etiquettes, Grooming.
b) Listening Skills

¢) Problem-solving skills

d)Time management abilities

¢) Negotiation Skills

f) Decision Making Skills

g) Interpersonal Skills

h) Creative thinking.

e
b
b

4 Internal Meaning, importance and types of | To understandthe
Correspondence | internal correspondence (Office importanceof internal

Memorandum, Office Circular, correspondence

Office Order) Drafting of internal

correspondence. Collecting

specimen of internal

correspondence.

Teaching Methodology:
TopicNo.| Total Innovative Methods | Film Shows and  |Project ExpectedOutcome
Lectures | to beused AYV.
Application
12 Lecture, PPT Relevant You Individual Understanding
Presentation Tub Videos assignment of basic
Poster .Relevant slide  |report knowledge of
Presentation, show, online Business
Group Discussion, | Video Communication
Library visit Short Film Show
JHome
Assignment ,Pre
reading, Class
discussion,
internet resources
10 Pre reading, Class | Relevant You Visit to Understandingthe

discussion, Tub Videos , Office importance and
internet resources, | Short Film Essentials
Lecture, Expert Show, AV Qualities of
Lecture, PPT / Application business letters.
Poster
Presentation,
Group Discussion,




R e

Library /Home
Assignment
, Internal
Assignment, case
study
18 Lecture, PPT Relevant You Presentation Understanding
Presentation Tub Videos.PPT the knowledge
Poster AV about soft
Presentation, Application, skills.To create
Group Discussion, | online video awareness
Library visit about soft skill
JHome among the
Assignment ,Pre students
reading, Class
discussion ,
library visit ,
internet resources
,students
Seminar/Workshop
Case study
08 Guest Lectures of | Online Videos, |Individual To create ability
eminent Personalities| Relevant slide ~ |Resume / Bio— | among the
, Group Discussion, |show, Data Writing | students forwriting
Library visit Short FilmShow resumeand Job
.Home Assignment application letter.
,casestudy To create ability
among the
students for
Business
Correspondence
43
References:
Sr. Title of Book Author/s Publication Place
No
1 | Business K. K. Sinha Galgotia New
Communication Publishing Delhi.
Company
2 | Business R. C. Sharma & Tata McGraw New
Correspondence & Krishan Mohan Hill Publishing Delhi.
Report Writing Co. Ltd.
3 | Communication C.S. Rayudu Himalaya Mumbai
publication
4 | Business Asha Kaul Prentice Hallof | New
Communication India Delhi.
5 | Business Vasishth Neeru& Kitab Mahal Allahabad
Communication Rajput Namita
6 | Soft Skills Dr. Alex _ S.Chand Delhi
AT N Publication




Mukesh Chaturvedi

Communication

T RajendraPal& | SultanChand & | New
Korlahalli Sons Delhi.
P. D. Chaturvedi & | Pearson Delhi

Guidelines for completion of Practical’s:
At least three Practical’s should be completed during each semester by
students inconsultation with subject teacher.
Practical should be based on visit as well as library assignments, Project
based,Activity based.
A subject teacher has special privileges to make the allotment of practical
topics.
Students should discuss with the subject teacher at the time of selection of
practicaltopics.

If a student fails to complete minimum number of practical’s, then the student

shallnot be eligible for appearing at the practical examination.
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Progressive Education Society's
Modern College of Arts, Science and Commerce, Ganeshkhind, Pune - 16

S Y B Com (Semester 1V) (Choice Based Credit System)

Subject: BUSINESS COMMUNICATION-II  Course Code: 23-
COB 244

Total Credits: 04 (Theory 03 + Practical 01=04)

1. Objectives of the Course:
* To learn the art of writing job application letter along with resume.
* To acquire and develop good communication skills for external
correspondence in business.
To develop awareness regarding new trends in business communication.
To provide knowledge of various media of communication.
¢ To develop business communication skills through the application and

exercises.
Medium of Instruction: English
UnitNo. Unit Title Contents Skills to bedeveloped
1 External Correspondence | e Meaning, importance, eTo  acquire the
Principles, Qualities or fundamental knowledge
essentials of a good business about typesof Business
letter, Types of Letters -
e External correspondence, e To create ability
Layout (parts of business among the students

letters), Physical appearance, for Drafting of
Forms of Business Letters (Full | BusinessLetters
Block Form, Modified Block
Form, Semi Block Form,
Indented form and Hanging
Indentation form) .




i Lo e
LUR G b0 MR T e R

2 Types and Drafting of o Engquiry Letters * To acquire the
Business Letters * Replies to Enquiry Letters | fundamental
v Ooler Lo know!gdge about types
= of Business Letters
¢ Credit and Status Enquiries ok
:  To create ability among
* Sales Letters the students for
¢ Complaint Letters Drafting of Business
¢ Collection Letters Letters
Purpose, importance and points to
be considered while drafting above
business letters. Collection of
3 Job Application letters o Introduction, Meaning & « To understand
and Resume writing Drafting of Job Application Resume writingand
28 — letter, essential elements of Job application
Bio data, resume writing, letter.
Curriculum Vitae.
4 Recent Trends in Business o Internet: Email, Websites, | e To understand the
Communication Social Media Network Recent Trends in
(Twitter, Face book, Business
LinkedIn, You tube, Communication
WhatsApp), Google Doc,
Google Form, Google
Sheet, Google Slide,
" Google Class Room, Online
Conference, Video
conferencing, Meeting
through Zoom App, Google
. meet App, Cisco Webex
meetings App.
Teaching Methodology:
Total | Innovative Methods Film Shows | Project | Expected
Lectures tobe used and A.V. Outcome
Application
12 Lecture, Relevant Report | Understanding of
ggenmﬁ - :frPd‘:oTsub wfriting basicknowledge of
: on 1 0 o
Poster Presentation, ,Relevant students R.epol : rt ]Wrmng -l
Group Discussion, slide show, | meeting
Library visit ,Home onlitie Correspondence
Assignment ,Pre Video and Tmport Export
reading,Class discussion | Short Film Correspondence
, library Show
visit , internet
resources,case study .
7 00N &




12 Pre reading, Class Relevant Project | Learning  the
discussion, internet You Tub Report | RecentTrends in
resources, Lecture, Videos, ontypes | Business
Expert Lecture, PPT Short Film | of Communication :
/ Show, A.V | Social 3
Poster Presentation, Application, | Media -
Group Discussion, online = B
Libl:ary /Home Video : &
Assignment, i
students
Seminar/Workshop
16 | Lecture, Relevant Writing of | To create ability
PPT You Tub any one | among the students
Presentation Videos, Business | forDrafting of
Poster Presentation, PPT, AV letter Business Letters
Group Discussion, Application,
Library visit ,Home Short Film
Assignment ,Pre Show Online
reading,Class Videos
discussion , libraryvisit
, internet resources
‘ case study
4 08 | Guest Lectures of Online Blog To create ability
eminent Personalities K;ldm writing | among the students
» Group Discussion, evant bout Writi |
Library visit ,Home slide show m.mg i
Assignment, case FormalMails and
study Blog writing. |
Totall 48 1
i
!
f-\ !
- References: ;
Sr. Title of Book Author/s Publication Place 1
No )4
1 | Business Communication | K. K.Sinha Galgotia Publishing | New Delhi.
Company
2 | Business 3 R. C. Sharma Tata McGraw Hill | New Delhi.
Correspondence& &Krishan Publishing Co. ;
3 Cmmnmm C.S. Rayudu i : Mumbai i
4 | Business Communication | Asha Kaul New Delhi.
5 | Business Communication | Vasishth Neeru& Allahabad i




Dr. Alex Delhi

Rajendra Pal & smﬁmmé& New Delhi.

[P0 (et | Pason Delh;
Mukesh Chaturvedi

o Atleast three Practical’s should be completed during each
~ » Practical should be based on visit as well as library assignments,
Project based, Activitybased s
* Asubject teacher has special privileges to make the allotment of practical topics.
« Students should discuss with the subject teacher at the time of selection of practical
* If a student fails to complete minimum number of practical’s, then the
student shall not beeligible for appearing at the practical examination.
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